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Introduction 
 

September is Recovery Month - Let’s CELEBRATE that! 
 
Let’s turn our attention from the face of addiction to the 
Face of Recovery! 
 
Let’s see recovery as the solution and make that solution 
stronger throughout our communities.  
 
Let’s see those in recovery and our community’s leaders 
setting the example for everyone still struggling with the 
pain of addiction.  
 
Let’s join with our friends, our families and our allies to 
support the recovery movement.  
 
Let’s create events that celebrate and enhance recovery 
awareness and acknowledge our communities as being 
recovery supportive. 
 
Let’s come together in September as communities to 
celebrate and have fun—and to acknowledge and honor 
the courage and dedication of every person in recovery.  
 
Let’s Celebrate, Advocate, Educate and Initiate Recovery!!! 
 
So please, get involved and reach out to one another. It 
does not have to be big or expensive or time-consuming, 
but it does have to be FUN!  
 
That is what this toolkit is all about; it will help you and 
the members of your communities organize and empower. 
 
Lastly, I want to personally thank Lawrence Medina for 
his work in putting this toolkit together and his example 
that recovery is a reality. 
 

 
Sincerely, 

 
Christine Wendel 
Person in Long-Term Recovery 
ROSC Committee Member 
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About Recovery Month 
Recovery Month is a national observance held every September to educate 
Americans that substance use treatment and mental health services can 
enable those with a mental and/or substance use disorder to live a healthy and 
rewarding life. The Substance Abuse and Mental Health Services 
Administration (SAMHSA) (http://www.samhsa.gov), within the U.S. 
Department of Health and Human Services (HHS) (http://www.hhs.gov), 
sponsors National Recovery Month.   
 
Recovery Month celebrates the gains made by those in recovery, just as we 
celebrate health improvements made by those who are managing other health 
conditions such as hypertension, diabetes, asthma, and heart disease. The 
observance reinforces the positive message that behavioral health is essential 
to overall health, prevention works, treatment is effective, and people can and 
do recover (SAMHSA, 2015). 
 
There are millions of Americans whose lives have been transformed through 
recovery. Since these successes often go unnoticed by the broader population, 
Recovery Month provides a vehicle for everyone to celebrate these 
accomplishments. Each September, tens of thousands of prevention, 
treatment, and recovery programs and facilities around the country celebrate 
National Recovery Month. They speak about the gains made by those in 
recovery and share their success stories with their neighbors, friends, and 
colleagues. In doing so, everyone helps to increase awareness and furthers a 
greater understanding about the diseases of mental and substance use 
disorders. 
 
Now in its 29th year, Recovery Month highlights the achievements of 
individuals who have reclaimed their lives in long-term recovery and also 
honors the treatment and recovery service providers who make recovery 
possible.  
 
Recovery Month 2018 
 
The 2018 Recovery Month theme, “Join the Voices for Recovery: Invest in 
Health, Home, Purpose, and Community,” explores how integrated care, a strong 
community, sense of purpose, and leadership contributes to effective 
treatments that sustain the recovery of persons with mental and substance use 
disorders. The 2018 observance also aims to increase awareness and 
encourage audiences to take advantage of the increased dialogue around 
behavioral health needs and the increased emphasis on tackling our nation’s 
opioid crisis. 
The observance will work to highlight inspiring stories that help thousands of 
people from all walks of life find the path to hope, health, and wellness. 
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Define Goals 
 
Before planning your event, consider the criteria that will make it a success.  
Setting goals will help to determine the type of event you host, as well as inform 
what messages will resonate with the attendees.  Possible goals include:  
 

x Spread knowledge and awareness about mental and/or substance use 
disorders and prevention, treatment, and recovery; 

x Promote the implementation of prevention, treatment, and recovery 
support programs in your community; 

x Inspire others to champion recovery as possible and attainable; and 
x Secure coverage in the media or by blogs or social media platforms to 

reach those who cannot attend an event or to continue the conversation. 
 
General Planning 
 
Getting Started 
x Planning months ahead- envision all that you hope to accomplish 
x Clearly define the purpose of events: educational, social, fundraising, image-

building, community support, etc. 
x Set realistic goals –both abstract and specific.  

o Abstract- create a higher visibility.  
o Specific- to have 100 people attend the festival 

x Gather an energetic team 
x Make sure your team/committee/board/volunteers is fully informed and 

committed 
x Pin down commitments from all players 
 
Flights of Fancy 
x Brainstorm with volunteers about Recovery Month 
x Consider successful events sponsored by local organizations  
x Let your imagination run wild 
x Pick your event 
 
Reality Check 
x Will these ideas produce the results you need? 
x Do plans fit the community’s tastes, 

preferences? 
x Is the weather likely to be cooperative? 
x Determine a budget 
x Sniff out freebies, both goods and services 
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Putting the Wheels in Motion 
x Create planning committees with an array of subcommittees 
x Involve everyone in the planning process 
x Committee chair: does budget and timetable, delegates, follows up on 

commitments 
x Subcommittees: break up the workload; e.g., form separate committees for 

entertainment, publicity, food, speakers, etc. 
x Start planning now: arrange for space, photographers, permits, speakers 
x Take on only as much as volunteers can handle 
x Involve the whole community: children and senior citizens, churches and 

schools, youth and young adults, providers, elected officials, etc. 
 
As the Curtain Rises 
x Prepare volunteers to answer questions, give directions, handle problems 
x Line of photographers  
x Assign crews to clean up before, during, and after your event 
 
Choose the Event Type 
Events can come in all forms and sizes. The following are types of events that 
may be of interest: 
 
x Proclamation signing:  A proclamation is an official announcement by a 

public official, usually a political figure.  The signing gathers people together 
to generate enthusiasm and awareness for a common cause.  By declaring 
September Recovery Month, officials can alert members of the community 
that prevention, treatment, and recovery support services are available and 
that mental and/or substance use disorders are significant issues affecting 
communities nationwide. 

x Walk, run, or rally:  A walk, run, or rally can draw large crowds of all ages 
and backgrounds, fostering a celebratory community atmosphere.  These 
events can be sponsored by local businesses and organizations dedicated to 
mental and/or substance use disorders.  Walks or runs often consist of pre-
determined lengths and routes, with social opportunities intermingled, while 
rallies may identify speakers and opportunities to speak with members of 
the recovery community. 

x Cookout, dinner, or picnic:  Cookouts, dinners, and picnics are easy ways 
to unite friends, family, and neighbors in a positive environment.  These 
events can be tailored to encourage treatment, celebrate recovery, or 
support a person’s reintegration into society. 

x Public garden, artwork, or memorial dedication:  Gather community 
members to an event that dedicates a public landmark or item to serve as a 
lasting reminder of recovery.  At the dedication, a local government official 
can speak about the community’s commitment to investing in prevention, 
treatment, and recovery support service.  Other community members with 
personal recovery experience can share their inspiring stories.  
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x Twitter chat, webinar, and Google Hangout:  Technology allows people 
the opportunity to participate in the online discussion surrounding 
recovery.  These types of events are convenient when you are discussing the 
role of online services in recovery, such as e-therapy and support chat 
rooms. 

x Forums or discussion groups:  Forums and discussion groups are cost-
effective, informal ways to bring together members of the community and 
address local interests.  When planning these events, consider engaging 
civic leaders and elected officials to participate.  These events can take place 
in a variety of settings – for example, a provider’s office or treatment center, 
community center, or a place of worship.  Attendees should be prepared to 
engage in a two-way conversation about local issues centered on prevention, 
treatment, and recovery. 

x Other: An event that fits your community 
 
No event is too small to celebrate the accomplishments of individuals in 
recovery and those who serve them.  Be sure to have information on how to get 
help for mental and/or substance use disorders readily available for event 
attendees. 
 
Events, Activities, & Promotion Ideas 
Other possible marketing tools that may be helpful in formulating your 
marketing strategy: 
 
 
Events and Activities  
o Press briefing o Workshops o Proclamations o BBQ 
o Surveys o Bulletin boards o Forums o Open house 
o Contests o Exhibits o Adverting o Fundraiser 
o Speeches o Symposiums o Block parties o Rally  
o Radio talk shows o Poster contests o Parades o Ride 
o Public service 

announcements 
o Legislative 

breakfasts 
o Community 

festivals 
o Show Anonymous 

People Film 
Printed Materials  
o Fact Sheets o Annual reports o Flyers o Brochures 
o Editorials o Direct mail o Essays o Newsletters 
o Email alerts o Thank you notes o Statistical info o Press kits 
Promotional Items 
o Buttons o Bumper stickers o Banners o Photos 
o Billboards o Videos o Bus ads o Pens 
o Logos o T-shirts o Posters o Coffee mugs 
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Work with the Media 
Building relationships with members of the media is essential to the success of 
Recovery Month.  The term “media” refers to the mass means of 
communication that reach many people through different channels, including 
broadcast, print, web, and other social media platforms. 
 
Media outreach and the resulting coverage will increase awareness of events 
and highlight community efforts focused on mental and/or substance use 
disorders.  Each September, the Substance Abuse and Mental Health Services 
Administration (SAMHSA) (http://www.samhsa.gov), within the U.S. 
Department of Health and Human Services (HHS) (http://www.hhs.gov), 
sponsors Recovery Month.  This national observance increases awareness and 
understanding of mental and substance use disorders, and promotes the 
message that behavioral health is essential to health, prevention works, 
treatment is effective, and people recover. 
 
Determine a Focus 
To begin, it is important to differentiate your Recovery Month event from other 
activities in the area since members of the media receive many requests to 
attend and cover events.  
 
When determining the focus of your media outreach, use the following factors 
to increase your chances of coverage:  
x Hot topics:  In the crowded news space, a fresh and relevant angle will 

ensure that an event is considered.  Check out health care trends, such as 
new research or policies, which may be driving the conversation in the news 
or on blogs.  

x Impact:  Research compelling and current statistics that illustrate the 
prevalence of mental and/or substance use disorders, both locally and 
nationally.  For example, the “Mental and/or Substance Use Disorders:  
Fast Facts” section of the toolkit features relevant behavioral health facts.  
You can use this information to create and supplement a localized fact 
sheet, outlining the effect of mental and/or substance use disorders in your 
area. 

x Proximity:  Media outlets have less money to spend on staffing and travel, 
so make sure the target is the most appropriate outlet or person.  When 
pitching, emphasize the direct connection of the event to the local 
community, such as the appearance of a local dignitary.  

x Timeliness:  When contacting reporters, take into account how frequently 
their publications are distributed.  Many reporters may request an advance 
lead time to write about an event before their publications go to print.  
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Other reporters, such as those for broadcast outlets, may only cover 
“breaking news” live at the event site. 

Press Materials for Your Recovery Month Event  
 
To assist with the effort and generate positive publicity for Recovery Month 
activities, especially as the observance celebrates its 26th anniversary, create 
and distribute press materials to spread the recovery message.  These 
materials should garner media coverage by highlighting the fact that behavioral 
health is essential to health, prevention works, treatment is effective, and 
people recover from mental and/or substance use disorders. 
 
This year’s theme is designed to encourage people to openly discuss mental 
and substance use disorders and the reality of recovery.  The theme also aims 
to foster public understanding and acceptance of behavioral health conditions.   
Use this document to guide the development and distribution of publicity 
materials to promote Recovery Month events this September and throughout 
the year. 
 
Choose a Format 
There are several types of materials you or your organization can share with 
the media to publicize your Recovery Month event and highlight messages that 
will resonate with your intended audiences and the media.  The following tools 
will build awareness for a Recovery Month event.  Examples of most of these 
tools can be found at the end of this document and can be modified to 
distribute to media outlets.  When drafting these materials, remember to use 
your organization’s letterhead or the Recovery Month letterhead found at 
http://www.recoverymonth.gov/promote/banners-logos-flyers.  
 
x Media advisories, or media alerts, are brief one-page documents that alert 

the media of an upcoming event and provide essential information about the 
event’s date, time, and location.  They are brief and entice reporters to 
attend the event to learn more.  Advisories should be sent to the calendar 
editor of a local newspaper and also the health care reporter or editor that 
covers local news or events.  They should also include the organization’s 
contact information, as well as information on scheduling interviews and 
taking photos.  
 

x Press releases, or news releases, are one- or two-page announcements sent 
to the media so they will cover a story or event.  A release is similar to a 
condensed news story, which sometimes is repurposed as a stand-alone 
article in a newspaper.  Refer to the “Work with the Media” document in this 
toolkit for factors that reporters use to determine if a story is newsworthy.  
Press releases should: 
x Be approximately 500 words, formatted in short paragraphs; 
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x Contain the most important information at the top, followed by 
supporting details later in the article; and 

x Include a quote from an event’s spokesperson or key figure.  
x Backgrounders/Fact Sheet are succinct, supplementary documents that 

often accompany a media advisory or news release.  A backgrounder may 
also be distributed at Recovery Month events, or sent to reporters 
separately.  They can be written in paragraph form or have bulleted 
information.  Create a backgrounder, such as the one at the end of this 
document, that highlights SAMHSA and Recovery Month; your 
organization; the specific event; recent behavioral health data; relevant 
prevention, treatment, and recovery support services; and local individuals 
in recovery. 
 

x Op-eds, or opposite editorials, provide an opinion on a specific topic or 
event, and are published opposite a publication’s editorial page.  An op-ed’s 
purpose is to influence public opinion by taking a strong position and 
creating a dialogue about issues affecting a community, such as mental 
and/or substance use disorders.  Refer to the “Share Your Voice Through 
Op-Eds and Online Articles” document for information on how to draft and 
submit an op-ed. 

 
x Letters to the editor are brief letters (no more than 150 to 175 words) 

written to express an individual’s or organization’s point of view on a 
particular, yet timely, subject that was recently covered in the news.  Letters 
should be written as a response to another news story (within a couple of 
days of the story’s appearance) and should highlight a timely issue, such as 
how the rate of mental and/or substance use disorders in a local 
community factors into other stories in the news.  Letters to the editor tend 
to be published in newspapers and news magazines.  

 
x Public service announcements (PSAs) are non-paid informational 

commercials, distributed to local radio or television outlets.  PSAs create 
awareness of Recovery Month in communities and help inform audiences 
about the realities of mental and/or substance use disorders.  Refer to the 
“Recovery Month Public Service Announcements” document in this toolkit 
for more information. 

 
Draft 
When drafting press materials for a Recovery Month event, explain why 
behavioral health issues are important to address and why your event is 
beneficial to the community.  Remember to share these messages with all 
members of your event-planning committee, in order for them to offer a 
relevant quote if asked by the media.  It may be helpful to review the “Work 
with the Media” document for more advice on interacting with reporters. 
When developing press materials, keep in mind the following tips: 
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x Avoid using slang terms, which may offend people in recovery or technical 
jargon that the general public may not understand; and 

x Double-check the names, titles, and contact information in press materials, 
and verify that all statistics and spelling are correct. 

Sample Proclamation 1: Traditional Format 
 
 
WHEREAS, behavioral health is an essential part of health and one’s overall wellness; 

and 
 
WHEREAS, prevention of mental and/or substance use disorders works, treatment is 

effective, and people recover in our area and around the nation; and  
 
WHEREAS, preventing and overcoming mental and/or substance use disorders is 

essential to achieving healthy lifestyles, both physically and emotionally; and  
 
WHEREAS, we must encourage relatives and friends of people with mental and/or 

substance use disorders to implement preventive measures, recognize the signs of 
a problem, and guide those in need to appropriate treatment and recovery support 
services; and 

 
WHEREAS, in 2012, 2.5 million people aged 12 or older received specialty treatment 

for a substance use disorder and 34.1 million adults aged 18 or older received 
mental health services, according to the 2012 National Survey on Drug Use and 
Health.  Given the serious nature of this public health problem, we must continue 
to reach the millions more who need help; and  

 
WHEREAS, to help more people achieve and sustain long-term recovery, the U.S. 

Department of Health and Human Services (HHS), the Substance Abuse and 
Mental Health Services Administration (SAMHSA), the White House Office of 
National Drug Control Policy (ONDCP), and [Name of State, City, County or 
Treatment Organization] invite all residents of [State/City/Town] to participate 
in National Recovery Month (Recovery Month); and 

 
NOW, THEREFORE, I [Name and Title of Your Elected Official], by virtue of the 
authority vested in me by the laws of [City, State, or Locality], do hereby proclaim 
the month of September 2015 as  
 
NATIONAL RECOVERY MONTH 
In [City or State] and call upon the people of [City or State] to observe this month 
with appropriate programs, activities, and ceremonies to support this year’s Recovery 
Month.  
 
In Witness Whereof, I have hereunto set my hand this [Day of Month] day of 
[Month], in the year of our Lord two thousand fourteenth, and of the Independence of 
the United States of America the two-hundred and thirty-ninth.  
 
Signature 
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[Insert City/State or Other Official Seal] 
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Sample Media Advisory 
 
[Adapt as needed for event by modifying the type of event, date, etc.] 
 
[Name of Official] to Issue Proclamation and Lead Recovery Event to Raise Awareness of 
Mental and Substance Use Disorders 
 
Mental and substance use disorders are prevalent in our community, and it’s imperative that 
individuals in [City or State] understand how to seek physical and mental wellness.  According 
to the Substance Abuse and Mental Health Services Administration (SAMHSA), in 2012, an 
estimated XX [Thousand/Million] people in [City or State] were affected by mental illness, and 
34.1 million adults aged 18 or older in the United States received mental health services during 
the past 12 months.  In addition, an estimated XX [Thousand/Million] people in [City or State] 
were affected by substance use disorders, and 2.5 million people aged 12 or older in the United 
States received treatment at a specialty for a substance use disorder.  
 
To address this significant problem, [Name of Official] will issue a proclamation to honor the 
26th anniversary of National Recovery Month this September, raising awareness about 
prevention, treatment, and recovery support services in the area.  Additionally, [Name of 
Expert] will discuss local mental and/or substance use disorder programs and highlight 
individuals who are in recovery, detailing the paths they took to get where they are today.   
 
After the signing of the proclamation, attendees and all citizens of [City] are encouraged to join 
a recovery event around the community to highlight the significance of helping people in need of 
prevention, treatment, and recovery support services, while also celebrating the 
accomplishments of individuals in recovery. 
 
WHO:  [Participants] 
WHEN: [Date and Time] 
WHERE:  [Address of Location] 
CONTACT:  [Name and Phone Number of Primary Contact for Event] 
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Sample Press Release 
 
[Adapt as needed for the event by modifying the type of event, date, and local 
statistics as available.] 
For Immediate Release 
 
Contact: [Name of Person Who is Available to Answer Questions from the Media] 
  [Phone Number of Contact Person – Include Office and Cell Numbers] 
  [Email Address of Contact Person] 
 
[Name of Official] Hosts Recovery Event to Raise Awareness of Mental and 
Substance Use Disorder Support Services in [City or State] 
 
[City, State], [Date] – Mental and substance use disorders and the many pathways to 
wellness in [City or State] must be addressed immediately, according to [Name of 
Local Official], who today proclaimed September as National Recovery Month 
(Recovery Month).  To promote the widespread national observance, [Name of Official] 
led a recovery event, which featured opening speakers and was intended to support 
people in recovery and draw attention to critical prevention, treatment, and recovery 
support services.  
 
In addition, a walk, attended by more than [number of people who attended the 
walk] people, celebrated real-life examples of people in recovery.  
 
Today’s event emphasized the importance of seeking physical and mental wellness 
every day, through multiple pathways and throughout the recovery process, to achieve 
health and well-being,” stated [Name of Official]. “It is critical that people 
experiencing mental and/or substance use disorders receive the support they need 
from the community.  The reality is that behavioral health is essential to health, 
prevention works, treatment is effective, and people recover.” 
 
[Replace the following paragraph with local statistics, if available.]  In 2012, 43.7 
million people aged 18 or older had a mental illness according to the 2012 National 
Survey on Drug Use and Health, an annual survey released by the Substance Abuse 
and Mental Health Services Administration (SAMHSA).  However, only 34.1 million 
people received mental health services. In addition, 23.1 million people aged 12 or 
older needed treatment for an illicit drug or alcohol use problem in 2012, but only 3.8 
million received treatment at a specialty for a substance use disorder.   
 
Opening speakers at the event described the impact of mental and substance use 
disorders on the community, and joined the crowd on the walk in downtown [City].  
The event also featured the support of local businesses and organizations that 
recognize the value of seeking treatment and overcoming mental and/or substance 
use disorders.  
 
“It is important that the momentum we’ve established at this event is carried over to 
tomorrow, and the next day, week, and year,” said [Name of person]. “We all have the 
potential to make a difference.  We can all be examples of good health and wellness.” 
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Sample OP-ED 
 
Approximately 459 words 
 
Recovery from Mental and/or Substance Use Disorders is Possible 
People in recovery are all around us.  They are full contributors to our community, 
participating in business, volunteering, and providing for their families.  To promote 
an even more accepting environment, where people feel free to join others on their 
path of recovery, it’s important that we reach out to them or speak up for their cause.  
Too many people are still unaware that prevention works and that mental and/or 
substance use disorders can be treated, just like other health problems, such as 
diabetes and hypertension.  We can work together to improve the overall health of our 
community by supporting behavioral health.  
 
Having [Been in Long-term Recovery for XX Years / Worked in the Recovery Field 
for XX years / Other Statement of Personal Experience], I have witnessed the 
positive reality of recovery.  Individuals who embrace recovery achieve improved 
mental and physical health, as well as form stronger relationships with their 
neighbors, family members, and peers.  We need to make more people feel like 
recovery is possible.   
 
Mental and/or substance use disorders affect people of all ethnicities, ages, genders, 
geographic regions, and socioeconomic levels.  They need to know that help is 
available.  In fact, in 2012, 34.1 million adults aged 18 or older received services for 
mental illness in the past year, and 2.5 million people aged 12 or older who needed 
treatment for an illicit drug or alcohol use problem received treatment at a specialty 
facility.  
 
These individuals can get better, both physically and emotionally.  They need the 
support of a welcoming community – one that speaks up for their cause and one that 
reaches out to lend a hand.  
 
Communities can engage in ways to speak up and reach out by celebrating the 26th 
annual National Recovery Month (Recovery Month), an initiative sponsored by the 
Substance Abuse and Mental Health Services Administration (SAMHSA), within the 
U.S. Department of Health and Human Services (HHS). 
 
[Name of organization] is celebrating Recovery Month by holding a variety of 
educational and entertaining events [Or Name Specific Event] to honor individuals 
and families who are in long-term recovery.  Your attendance will demonstrate the 
support of the recovery community, including those who provide recovery support 
services.   
 
I urge all community members or organizations to join in on the celebration and help 
stem the incidence of mental and/or substance use disorders.  Engaging with 
organizations by offering financial or volunteer support can help make recovery 
possible.  Let people know that free, confidential help is available 24 hours a day 
through SAMHSA’s National Helpline, 1-800-662-HELP (4357) or 1-800-487-4889 
(TDD).  Additionally, you can provide information about local treatment and recovery 
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resources on your website and link to additional information available at 
http://www.recoverymonth.gov. 
 
To speak up or reach out to a person in recovery or seeking prevention or treatment 
services can make a huge difference. Together we can help others realize the promise 
of recovery.  
 
[Include Author Name, Title, and Brief Summary of Qualifications that Make Him 
or Her an Expert on this Topic.] 
 
 
 
 
 
Public Service Announcements (PSAs) 
 
Every year, public service announcements (PSAs) are created for National Recovery 
Month (Recovery Month) to encourage individuals in need of treatment and recovery 
services to seek help.  PSAs are unpaid advertisements that air on television and/or 
radio stations, as well as online, at no cost.  
 
These PSAs can be used year-round to promote prevention, treatment, and recovery. 
At the end of each PSA, SAMHSA’s National Helpline, 1-800-662-HELP (4357), or 1-
800-487-4889 (TDD) is highlighted.  This toll-free number, available in English or 
Spanish, provides 24-hour, confidential information about mental and substance use 
disorders and prevention, treatment, and recovery referrals.  All Recovery Month 
PSAs are freely available for public use without permission from, or charge by, HHS or 
SAMHSA. 
 
Customize 
Each year, Recovery Month PSAs are distributed to television and radio stations 
nationwide.  To maximize their circulation, these pre-recorded PSAs are available in 
30-, 20-, and 15-second versions.  Additionally, “open-ended” versions are available to 
add your local information to personalize the spots.  If possible, work with a local 
production company to insert supplementary information, such as a website, phone 
number, or logo. Otherwise, you can promote them “as is.” If stations are unable to 
play the PSAs during September, remind them these PSAs can be played year-round.   
 
Use Scripts 
 
Below are one 30-second and one 15-second radio PSA script examples for radio hosts 
to read “live” on the air.  These scripts can be easily tailored to promote a Recovery 
Month event in the local community.  When customizing the live-read scripts to 
promote an event, keep in mind the following checklist: 
x Include only crucial event details to limit the scripts to the allotted time; 
x Refer viewers and listeners to a website or phone number for more information; 
x Weave in local statistics or information about the prevalence of mental and 

substance use disorders that resonate with the local community; and 
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x Ask radio stations if their most popular radio personalities or a community leader 
who may be visiting the station can help promote the PSAs by reading them live. 
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Sample Live-Read Radio PSA Scripts 
 
:30 
Mental and substance use disorders affect all Americans.  By speaking up about the 
issues and reaching out to those who need help, you can help encourage public 
awareness and inspire others.  
 
If you or someone you know is struggling with a mental and/or substance use 
disorder, call 1-800-662-HELP [or replace this number with a local treatment 
provider’s] or visit www.recoverymonth.gov for more information or treatment 
referral. You can help yourself or someone you love take the first step toward recovery.  
Celebrate National Recovery Month, and spread the message that prevention works, 
treatment is effective, and people recover.  
 
:15 
Mental and substance use disorders affect all Americans.   
By speaking up about the issues and reaching out to those who need help, you can 
help encourage public awareness and inspire others.  
 
Celebrate National Recovery Month and call 1-800-662-HELP [or replace this 
number with a local treatment provider’s] or visit www.recoverymonth.gov for 
information or treatment referral. 
 

Fundraising Tips 
 
Hosting a campaign to raise money, also known as fundraising, is important 
for many reasons. It helps you establish and maintain relationships with fellow 
organizations, provides you with resources to help others, and enables you to 
carry out your National Recovery Month (Recovery Month) activities throughout 
the year. 
 
Types of Funding Sources and Annual Giving 
 
For most organizations, identifying donors is the first step when raising money 
to hold a Recovery Month event. Some of the more popular sources for funding 
include individuals (family, friends, and colleagues), grants, businesses, and 
state and local governments. 
 

x Individuals tend to be the greatest source of funding for nonprofits. By 
voicing your commitment to prevention, treatment, and recovery from 
mental and/or substance use disorders, you can motivate members of 
your community to donate in support of your mission. 

x Grants are typically provided by institutions that have endowments for 
grants, such as governments and businesses, among others. Many 
grants are awarded nationally, but they can be time-consuming and 
difficult to get. Some grants are available locally and might require less 
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effort. Securing a grant can require different types of proposals, but most 
proposals call for the same basic information. 

o Project or proposal summary 
o Body of the proposal (introduction, needs, project goals/objectives, 

methodology, and evaluation) 
o Target sources for future funding 
o Budget proposal 
o Strengths of the project and organization 
o Conclusion 

x Corporations and businesses can be a good source for supporting special 
events, campaigns, and projects. Often, local entities are willing to help 
either through staff volunteers or by contributing items such as gift 
certificates and special items (for example, gift baskets and discounts), as 
they are also able to gain exposure from participating in Recovery Month 
activities. Philanthropy can instill pride within an organization, 
strengthen ties to the community, and serve as a testimony to the 
corporation’s willingness to give back. 

x State and local governments are additional resources, as they will 
sometimes help fund activities that benefit their communities or offer to 
send an official to participate. Reach out to your representatives, city 
council, board of supervisors, and other government entities for support. 

 
To develop your Recovery Month fundraising outreach plan, you may need to 
tap all of these types of funding sources. Create a list of all prospective donors 
and evaluate their financial abilities and their willingness to contribute to their 
maximum potential. Depending on your timing and needs, you may need to 
refine it to a list of probable donors. Decide how likely they are to get involved, 
identify any common connections, and build on shared interests to maximize 
your success. 
 
Remember, when reaching out to potential sources of support, you should 
highlight the importance of prevention and treatment for mental and/or 
substance use disorders. Throughout your fundraising, remember to ask 
yourself: What will inspire an organization or individual to be a part of your 
Recovery Month movement? The answer may include: 
 

x A charitable nature and the need to be of service 
x A sense of satisfaction and helping a cause 
x An allegiance to a community’s well-being 
x A personal connection to mental and/or substance use disorders 
x A belief that your organization can truly make a difference 

 
Also, keep in mind that donations can come in different forms – money, 
volunteered time, or supplies. Your “ask” should convey a sense of urgency and 
show that your organization is efficient. 
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All fundraising campaigns take time and effort. The tips and tools in the next 
section will help you transform your potential funding sources into active 
donors and participants by engaging them in a number of ways. 
 
Things to Remember for Successful Fundraising 
 

x Identify your purpose. Fundraising can have multiple goals outside of 
raising money for your Recovery Month event. You may wish to gain 
visibility for your organization, or to use your fundraiser to form new 
partnerships. Defining the purpose and goal(s) will be key as you figure 
out the most appropriate fundraising approach. 

x Create your fundraising plan. A good fundraising plan outlines how 
much you need to raise, how you will reach your goal, what steps are 
needed at each milestone, and who you can solicit for donations (for 
example, local businesses, individuals, corporations, and state and local 
governments). If your organization wants to raise $10,000, your plan 
could consist of applying for a $10,000 grant or raising $5,000 through 
online contributions and sending letters to local business to secure the 
remaining $5,000. 

x Form a committee for your fundraiser. Depending on how much money 
you want to raise, you may want to consider organizing a committee to 
oversee details. Committee members should be assigned specific 
responsibilities (for example, create donor lists, handle collection of 
funds, and provide updates to the larger organization). 

x Say thank you. Make sure to thank everyone who donated. Send an 
email message or a thank you note, or post special recognition in your 
organization’s newsletter or on its website. 

 
Fundraising Through Direct-Mail Efforts 
 
Letters and mailings can generate awareness and donations while highlighting 
your involvement in Recovery Month. Letters can be sent to many people, or 
only to a select few, depending on who you think may be most likely to donate. 
 
It is important to keep your audience in mind when drafting your materials. By 
making letters personal, you are able to connect and grab people’s attention. 
When reaching out to local groups, you can link Recovery Month to your 
community by providing local statistics or quoting individuals and families who 
have been affected by mental and/or substance use disorders and are now in 
recovery. 
 
The following are three types of fundraising letters you can send to solicit 
donations. 

x Request for financial donations—asks the reader to make a financial 
contribution. 
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x Sponsorship requests—sent to specific individuals or businesses that 
may be interested in sponsorship, such as underwriting charity events. 
Often, this proposal offers some type of benefit to the donor, like 
advertising opportunities at your Recovery Month event or online. 

x Request for services and goods—often used to obtain donations that will 
be used as door prizes, raffles, or auctions at your Recovery Month event. 

 
Tips for Making Your Letter Compelling 
 

x Imagine you are writing to one person when crafting your letter to make 
it more personal. Personalize your letter to a specific donor or group of 
donors by including information that is related to them, such as 
referencing an activity they’ve been involved with. 

x Keep it simple and focus on the information that is most relevant to your 
reader. For instance, open with a brief overview of your organization and 
why you are writing. 

x Be specific and detail how the donation will be used. Include the positive 
results it will bring to individuals, families, and your community. 

x Include personal stories to show how behavioral health issues affect all 
types of individuals and families. 

x Use statistics to highlight and demonstrate the impact of mental and/or 
substance use disorders across the country and in your state. 
The National Survey on Drug Use and Health, issued by SAMHSA, 
provides information on the prevalence, patterns, and consequences of 
alcohol, tobacco, and illegal drug use and misuse in the United States. 
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Sample Recovery Month Fundraising Letter 
 
[Name of Organization & Address on Letterhead] 
[Date] 
[Address of Donor] 
 
Dear [Name]: 
 
Each year [name of your organization] strives to advance the cause of National 
Recovery Month (Recovery Month). Once again, we are generating community 
support and awareness by being a part of this year’s Recovery Month theme, 
“[insert current theme].” 
 
Individuals and families right here in [insert city name] are affected by mental 
and/or substance use disorders each day. For instance [insert story of 
someone affected by the issue or helped by your organization]. 
 
Every person affected by behavioral health issues has a reason to celebrate 
their story and accomplishments, and they can help others who may be in need 
of treatment. 
 
To promote the benefits of prevention and treatment, we are planning a 
Recovery Month event on [insert date]. To make this happen, we’re asking for 
your financial support. Your donation to [insert name of organization] will go 
towards hosting this important event and bringing the community together. 
Please submit your donation by [insert website, event information, or mailing 
address]. 
 
Your contributions can positively influence the recovery community, and we 
hope we can count on your help! 
 
With great appreciation, 
[Signature] 
[Name] 
[Title] 
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Sample Recovery Month Art Poster Invitation 
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Evaluate  
Once the event concludes, take time to review lessons learned from the event, 
and discuss the event’s positive and negative aspects.  A questionnaire is 
helpful to record feedback from attendees, and follow-up messages by email or 
social media may elicit audience response following the event.  Staff insights 
are also critical to inform successes and areas to improve on for future events. 
 
After the event, take the opportunity to thank event staff, volunteers, and 
community leaders for participating by handwriting thank-you letters or 
posting a thank-you letter to a blog or website.  
 
Be sure to send any event promotional materials to 
recoverymonth@samhsa.hhs.gov and start to brainstorm for next year’s 
Recovery Month event!  
 

About Recovery Community Organization (RCO) 
 
What is a recovery community organization?  
A recovery community organization (RCO) is an independent, nonprofit 
organization led and governed by representatives of local communities of 
recovery. These organizations organize recovery-focused: 
 

1. Carry out recovery-focused community education and outreach 
programs 

2. Provide peer-based recovery support services 
3. Policy advocacy activities  

 
The broadly defined recovery community – people in long-term recovery, their 
families, friends and allies, including recovery-focused addiction and recovery 
professionals – includes organizations whose members reflect religious, 
spiritual and secular pathways of recovery.  
 
The sole mission of an RCO is to mobilize resources within and outside of the 
recovery community to increase the prevalence and quality of long-term 
recovery from alcohol and other drug addiction. Public education, policy 
advocacy and peer-based recovery support services are the strategies through 
which this mission is achieved. 
 
For more information on RCO, please contact Lawrence Medina, ROSC 
Committee Member at lawrence@ziacs.net.  
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Share with NM ROSC Committee and SAMHSA 
 
Please share your event with the New Mexico Recovery Oriented Systems of 
Care Committee by emailing Natalie Rivera, ROSC Coordinator with 
HSD/BHSD at Natalie.Rivera2@state.nm.us.  
 
Also, SAMHSA wants to hear about all of the events held in honor of Recovery 
Month this year.  Once an event takes place, visit 
http://www.recoverymonth.gov to post details, photos, or collaborative 
materials from the event.  The Recovery Month Facebook page 
(http://www.facebook.com/RecoveryMonth), YouTube channel 
(http://www.youtube.com/RecoveryMonth), and Twitter 
(http://www.twitter.com/RecoveryMonth) account also serve as platforms to 
which event planners or attendees can post details about their experiences.  
More information about these online tools can be found by visiting the “New 
Media Glossary” and “Develop Your Social Network” sections in this toolkit for 
details. 
 
Examples of Recovery Community Organizations in New Mexico  

 
 
Recovery Santa Fe is a network of people living in recovery; 
our friends and family members; and others who support 
recovery in Santa Fe, New Mexico. 
 
 

Website: http://www.recoverysantafe.org/          Facebook: Recovery Santa Fe 
 
 
 
 
 
 
 
 
 
 
 
Recovery-Friendly Taos mission is dedicated to promoting a recovery-friendly community 
through network development of supports, opportunities, access to services, education, and 
information. We are committed to reducing the barriers created by stigma and replacing it with 
hope and wellbeing. 
 
Website:  http://rfnm.org/                          Facebook: Recovery-Friendly Taos 
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